COMBINED FEDERAL CAMPAIGN-OVERSEAS

WWW.CFCOVERSEAS.ORG

DIFFERE



o * COMBINED FEDERAL CAMPAIGN-OVERSEAS
CFC ] WWW.CFCOVERSEAS.ORG

Welcome-to the
2010 CFC-0O
Representative Fraining



TRAINING:OBJIECTIVES

Todayos session wi |l | cCove

A The history and organization of the CFC

A The advantages of participating in the CFC
A Achieving 100% informed opportunity to give
A The roles of the campaign representatives

I Community Area Project Officer (CAPO)

I Unit Coordinator

| Keyperson

How to account for and turn in donations

This yearo6s recognition and &




WHATIS THE-=CFC?

A An American tradition establish by
President Kennedy

A Exclusively for federal employees

A One campaign i once a year

A The most successful
fundraising model 1 raising
over $282 million in 2009 - $110 million
from DoD employees worldwide

A Comprised of 200+ stateside
campaigns and the CFC -Overseas



WHERE IS THECEC-0O7?




CFC-O STATISTICS

A Largest geographic campaign

A Second highest grossing campaign in overall revenue

A Over $15.6 million pledged during the 2009 CFC -0
from nearly 100,000 contributors

A Over 5,000 campaign representatives at more than
100 different locations

A Nine week campaign period
A 2010 campaign dates: 4 October I 3 December

A Unique FSYP giving option




CEGC O PROGRAM OVERSIGHT

Office of Personnel Management (OPM)

Local Federal CoordinatingCommittee Campaign Chairman
(LFCQ Secretary of Defense
Department of Defense Robert M. Gates

Principal Combined FundOrganization (PCFQ
Global Impact




CEFC-O STRUCTURE IN THEATER

Combatant Command
(AFRICOM, CENTCOM, EUCOM, PACOM, SOUTHCO

Program Manager

Component Manager / Country Area Coordinator

Community Area Project Officer
(CAPO)

v

Unit Coordinator

. 2
[ Keyperson ]

v

Contributor




ADVANTAGES OF GIVINGTTFO' THE-CEC*-O

Confidence
A OPM screens charities

Title 5, part 950 - Code of Federal
Regulations

A
A 5035.5 DoD Instruction
A

Service Regulations
I Army: AR 600 -29
I Navy: SECNAV 5340.60
I Air Force: AFI 36 -3101

Convenience Choice

A Lowoverhead A Over 2,300 Charities
A Convenient giving options

i eGiving A Family Support & Youth

i Traditional Pledge Card Programs (FSYP )
A User friendly tools >




CHOICE:

OVER 2,300 CHARITIES & F.S.Y.P

AEamin Support & Youth Programs

AProgram funded from two sources:
I donating directly to FSYP on the pledge card
I undesignated contributions

AUnique to CFC -0,
|l t OS our | O0cC

ANo overhead!

AUsed for Quality of Life
Programs at local
commander 0S
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